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PRESIDENT’SMESSAGE

Good to Have You with Us

W

elcome to the pr emiere issue of
FRAMEWORK, A Jour nal of the Steel
Framing Alliance.
I speak for the staf f, Board of Dir ectors
and team leaders when I expr ess the
Alliance’s pride and enthusiasm to be
launching this quar terly publication. But
why this medium? And why now? The
answers are simple.
Technology has br ought us a faster
speed of life, and nowher e is this mor e
true than the constr uction industr y
today. As r esour ces for traditional
lumber become incr easingly scarce and
the material becomes less practical
and more expensive to use, technology
has poised light-gauge steel as the
framing choice of the futur e.
It has pr ovided the ability to test the
product under a variety of
environmental, load-bearing and lifesafety conditions. It has cr eated
standard and universal, as well as
unique and innovative, designs. It has
rounded up new customers and
matched them with vendors. It has
disseminated methodology and best
practices to other constr uction
professionals around the globe. It has
opened markets ever ywhere. It has
helped transpor t studs ar ound the
countr y and coils acr oss the ocean.
And it has made the material itself
stronger and better.
As technology pr esents an oppor tunity
for steel and its whole-system solutions
to further penetrate markets, the pace
at which it is accepted and used still
rests largely in the hands of the industr y

Tim Waite

4 FRAMEWORK

itself. Positioned to car ry the vision of
steel in ever y new-construction project,
the Alliance claims and embraces this
responsibility .
As the gateway to futur e constr uction
technology, Alliance membership is the
forum and por tal through which
technology is transfer red, advances ar e
shared and building methods ar e
improved. FRAMEWORK is one of the
Alliance’s key media that will bring that
knowledge to you.
But technology is only half the stor y of
FRAMEWORK. Ther e’s also the human
element—and your human desir e to
impar t and receive knowledge thr ough
the written wor d and to hold it in your
hand. Ther e’s the comfor t of knowing
that an impor tant bit of infor mation you
read a few months ago is just a few
steps away on your bookshelf, beside
you in your briefcase or tucked under
your arm at the job site.
Extending beyond technology ,
innovation and resear ch, FRAMEWORK
also tells the stories of the industr y—
the training, the global and local
markets and the business, as well as
the operations of the Alliance itself. This
issue devotes extra space to bringing
you up to speed on who we ar e and how
we’re structured at the Alliance, what
we’ve been working on in the last year ,
and what’s ahead for 2003.
Save all of your issues of
FRAMEWORK. They will become
excellent technical and industr y
resour ces in the next few years as we
realize our vision together .
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NEWS

AISI announces publication of
new national standards
he American Ir on and Steel
Institute recently announced
the publication of a new set
of framing standar ds for coldformed steel, the first AISI
documents that have r eceived
approval from the American
National Standards Institute.

T

competitiveness of cold-for med
steel framing.

ANSI is private, non-pr ofit
organization that administers and
coordinates the U.S. voluntar y
standardization and confor mity
assessment system for standar ds
developers.

“The publication of these
standards is a culmination of
several years wor th of har d work

The new standar ds were
developed by the AISI Committee
on Framing Standar ds, an ANSIaccredited, consensus standar ds
body that develops, maintains
and improves AISI design and
installation standards with the
purpose of eliminating r egulator y
barriers and incr easing the
reliability and cost

The ANSI standar ds include:
General Provisions (GP 2001),
Prescriptive for One and Two
Family Dwellings (PM 2001), T russ
Design (TRUSS 2001) and Header
Design (HEADER 2001).

by volunteers fr om the steel
framing industr y,” said Tim W aite,
Steel Framing Alliance pr esident.
“The new standar ds provide the
latest technology for designing,
specifying and constr ucting steel
framed residential and lightcommercial buildings, and r eflect
the constr uction market’s gr owing
desire to innovate building
methods with new materials.”

Do you have company news?

✓
✓
✓

Personnel change?
Acquisition?
New Business?

you’d like to share with the industry?
See it in the next issue of FRAMEWORK.
E-mail Editor Sarah Humphreys at Humphreys_S@msn.com
or call (714) 842-6418.

National Association of Home Builders Pr esident F. Gar y Garczynski,
flanked (left to right) by American Ir on & Steel Institute Pr esident and
CEO Andrew G. Sharkey III, Steel Framing Alliance Chair man Greg Ralph
and SFA President Tim Waite, sliced thr ough a steel ribbon to of ficially
open the new headquar ters office of the Alliance at the National
Housing Center in W ashington, D.C., in December . Gar czynski said the
Alliance’s move to the r enovated building “marks the beginning of an even closer r elationship between the
steel framing and constr uction industries.” “The steel industr y recognizes the impor tance of being close to
its customers,” added Sharkey , “and the r elocation of the Alliance to the National Housing Center should
send the str ongest possible signal that we ar e committed to seeing steel framing enjoy its full potential.”

6 FRAMEWORK
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Steel industry presses toward
completion of the “Carmen House”
early two dozen contractors,
suppliers, executives,
engineers and others met at
a building site just nor th of Atlanta
in December to wield scr ew guns,
pneumatic nailers, tape measur es
and chop saws in the final stages of
construction on the “Car men
House,” a 1,200-squar e-foot steelframed home built to commemorate
Carmen Gravley, one of the pioneers
in the steel framing industr y.

N

“Car men was on the original
steel framing team for med by the
American Iron & Steel Institute in
, and a key player in many of
the original training initiatives and
other programs that intr oduced tens
of thousands of people to steel
framing,” says Tim W aite, president
of the Steel Framing Alliance.
Carmen remained a vital member
of the ef fort after the AISI spun of f
what is now the Steel Framing
Alliance, and helped educate
thousands of building of ficials and
bring together the steel framing
industr y through a compr ehensive
director y of resources.
“Carmen touched mor e people in
this industr y than almost anyone
else, and was universally loved and
respected for her knowledge, spirit of
ser vice and many skills,” W aite adds.
When Carmen died Mar ch 7,
2000, the steel industr y resolved to
find an appropriate way to honor her
memor y and impor tance to steel
framing. According to Rick Haws,
friend and for mer manager of the
AISI steel framing ef fort, the answer
was found when they became awar e
of WinShape Homes.

WinShape Homes was cr eated by
S. Truett Cathy, owner and founder
of the Chik-fil-A r estaurant chain, as
a long-term foster car e program for
children who need a caring family
environment. Through its pr ogram,
a natural home envir onment is
established, with two full-time, paid
parents and up to 12 childr en in
each foster home.
³&DU PHQZDVDJU HDW PRWKHUWR
KHUGDXJKWHUDQGQHZERU QVRQ DQG
ZDV NHHQO\LQWHU HVWHG LQKHOSLQJ
QXUWXUHRWKHUFKLOGU HQ´ VD\V+DZV
³%\ EXLOGLQJDVWHHOIUDPLQJKRPH
IRU:LQ6KDSHZHLPPHGLDWHO\
UHFRJQL]HG WKHRSSRU WXQLW\ WRHU HFW
DODVWLQJPHPRULDORIKHU
FRQWULEXWLRQV WRVWHHOIUDPLQJDQG
HIIHFWLYHO\ UHSUHVHQW WKHNLQGRI
SHUVRQ VKHU HDOO\ ZDV´
The Carmen House was originally
built as a demonstration home for
MetalCon 2000, the steel framing
industr y’s main annual exhibition
that was held in Atlanta in October
2000. From the star t, the Car men
House was an industr y effort, with
donations of design, materials,
labor, components, and tools fr om
companies and or ganizations
covering every aspect of steel
framing. After the show , the wall
panels and tr usses were taken
apart and stor ed while the
constr uction site foundation of the
home site was pr epared.
The volunteers who gather ed last
month completed the r e-assembly
of the wall panels, set and braced
the trusses, and installed sheathing
around the exterior of the str ucture.
Later in the Spring, dr ywall,

Danny Feazell of Pr emium Steel Building
Systems checks plumb and line on the
walls during the first day of jobsite
constr uction Dec. 13.
Contributors to the Carmen House
Association Headquar ters
Attexor Inc.
Dietrich Metal Framing
Environmentally Safe Pr oducts
Grabber Inc.
Light Gauge Steel Engineer's Association
Metal Roofing Alliance
Nicholas Lane Contractors
NUCONSTEEL
Pacesetter Steel Ser vice
Premium Steel Building Systems
Purdue University, Dept. of Computer Graphics
Simpson Strong-Tie
Southeaster n Steel Framing Alliance
Steel Framing Alliance
Steel Stud Manufactur ers Association
Steel Truss & Component Association
Unimast Corp.
United States Steel Corp.

electrical and plumbing installation
will be completed and the Car men
House will be open to its first
family by Summer 2003.
Readers who are interested in
suppor ting this ef fort may send
financial contributions to:
WinShape Foundation, Car men
House, Care of Bob Skelton, 2277
Martha Berry Highway, Mt. Ber ry,
GA 30149. Donations of material
and labor ar e also welcome, and
can be ar ranged by contacting Rick
Haws at rickhaws@aol.com.
7
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The New and Improved Steel
Framing Alliance—2002 and Beyond
002 was a busy year for the
Steel Framing Alliance. It
rebuilt its str ucture,
expanded its membership,
recommitted itself to technology ,
strengthened its brand and
refocused its objectives, all
pointing to what it calls it Big
Hair y Audacious Goal: That by
2010, light-gauge steel framing
will be used in all buildings.

2

In reviewing the year’s activities
and achievements and examining
strategies for 2003, two dominant
themes emerge: people and
technology. Allowing technological
advances for steel constr uction to
spread to all cor ners of the world
is what the Alliance aims to do,
through its members.
“It’s about har nessing the
power of people who ar e making
things happen in their own
markets,” says Tim W aite, Alliance
president, “and using technology
to spread that power.”
MORE THAN A YEAR AGO
At an open membership
meeting held in conjunction with
METALCON 2001 in Las V egas,
the former Nor th American Steel
Framing Alliance announced its
plans to r estr ucture the
organization. Companies fr om
both the steel and constr uction

8 FRAMEWORK

industries could now join the
Alliance through an incr ease in
member categories and af fordable
dues. As a r esult, industr y
participants gave it an

over whelmingly positive r esponse
and were eager to see r esults
from the announced r estr ucture,
now in the hands of the
Alliance staf f.
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Star ting with a blank sheet of
paper, staf f members documented
the Alliance’s cor e values,
purpose, goals, objectives and
activities, in concer t with its
business plan, that define who
the Alliance is and why it exists.
They discussed the Alliance’s
current positioning, the pr oducts
and ser vices it of fered and
organizational structure, and how
these items needed to change for
the organization to gr ow and
become a vital tool for
constr uction exper ts.
They also thr ew out the
Alliance’s old goal of a 25-per cent
market share by 2002, which was
or originally inherited by the steel
industr y and written into the
NASFA Business Plan (1999).
While the 25-per cent-share
amount stuck, the date it was to
be achieved had changed with
ever y budget year the necessar y
funding was never r ealized.
Ready to move away fr om
negative connotations associated
with a sliding goal, the Alliance
was poised to set the Big Hair y
Audacious Goal, a per ceptively
insurmountable achievement
Alliance members and staf f could
barely fathom but had the
courage to shoot for and attain.
Significant time was spent on
developing the BHAG because not
only did it need to be extr eme, it
also needed to have ever yone’s
belief that it was possible,
however probable.
To reach this BHAG, staf f
members listed or ganization

strengths and weaknesses,
defined and prioritized objectives,
put those objectives on a timeline,
and brainstor med on general
activities needed to accomplish
each item. Alliance staf f and
members went into action to
reform the gr oup, and in Febr uary
2002 dropped Nor th American
from its title, alleviating
geographic barriers so that
technology transfer could benefit
companies and or ganizations
worldwide. What follows is what
the Steel Framing Alliance is,
does and moves towar d today.

MISSION STATEMENT:

To enable and encourage
the widespread, practical
and economic use of, and
preference for, light-gauge
steel framing in residential
construction.

THE SHIFT: CREATING A
VERTICAL ALLIANCE
For the first thr ee years, much of
the Alliance’s success was in
developing and instigating industr y
efforts toward creating the
elements necessar y to fully enable,
on a lar ge scale, the r esidential
constr uction market for steel.
Product standards, prescriptive
methods, code adoption, code
official training, and estimating
software had been completed.
These activities ar e analogous to
building a manufacturing plant.
Today, much of the “plant” for steel
framing is built.
As the Alliance began to change
gears in Januar y 2002, it cr eated
a vertical alliance, for med to cut
across various stakeholders in the
industr y, from supply to demand.
As a result, it now categorizes
membership categories to include
participants in constr uction

CORE IDEOLOGY:

The Alliance’s core ideology
consists of a set of core
values that do not change
over time and a purpose
that guides its vision for
the future.

9
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Resear ch Center, the Home
Builders Institute and others
aligned with the gr oup.
BRAND DEVELOPMENT
sectors, including design
professionals, builders,
contractors and trades,
distributing, manufacturing, and
consultants and educators. It
also took a natural shift to
implement local market enablers.
Thinking and acting in ter ms of
the entire system in this way
creates an envir onment that
facilitates solutions.
AN ALLIANCE REPOSITIONED
“If you ar e going to af fect
change, involve ever ybody—ever y
stakeholder in that change,” once
said John Ewing, industr y stalwar t
and visionar y for steel framing’s
use in constr uction.
Enacting this wise dictum, the
Alliance’s new Operating T eam,
consisting of a balance of
stakeholders, has begun to take
the commercial market sector
under its wing fr om activities
formerly held by American Ir on
and Steel Institute’s Commer cial
Framing Task Force. This will
officially be par t of Alliance
strategies beginning this quar ter.
The Alliance’s postreorganization expanded
membership has magnetized a
more diverse gr oup representing
a ver tical cross-section of both

10 FRAMEWORK

the steel and building industries.
Through increased par ticipation
from all stakeholders, the
Alliance has gained valuable
exper tise, has facilitated a mor e
inclusive approach to bringing
steel technology to constr uction
markets, and pr ovides more
networking oppor tunities for its
members.
Getting closer to the customer
is an underlying focus in all
repositioning efforts, with brand
development critical to making
this shift. The alliance’s new
office space at the r emodeled
National Housing Center , the
headquar ters of the National
Association of Home Builders, in
Washington, D.C., gives the
Alliance a bir ds-eye view of
constr uction market needs and
priorities. NAHB r epresents both
residential and commer cial
markets, and the Alliance
maintains a str ong relationship
with NAHB executives, the NAHB

To implement market-enablers
and develop futur e constr uction
innovations for changing market
needs, the Alliance is getting
closer to its constr uction
customer. A new brand—
establishing an emotional link
with the audience, pr oviding a
unique identity in the user’s mind
and differentiating the
organization and steel framing
from the competition—is
facilitating this “move,” and
helps position the Alliance as the
Gateway to Futur e Constr uction
Technology. This positioning
statement easily communicates
the value of the brand, a vir tual
“fast track” of knowledge,
innovation, exper tise and
technology required to par ticipate
in the futur e of constr uction.
With such a diverse audience
that cuts acr oss the steel and
constr uction industries, the
Alliance’s new logo r epresents
the coming together of many into
one universal dir ection. A series
of five swirls, it suggests one
singular resour ce or por tal
around which ther e is constant
activity and interaction. It
presents a holistic image,
symbolizing a whole-system
approach, as well as a global
perspective. It also shows
integration of dif ferent groups, a
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cross-section of viewpoints
working toward a common goal.
It also pr ojects recyclability, and
is simple in design for easy
recognition.
The Alliance’s new payof f or tag
line, “Steel. The Better Builder ,”
effectively addresses both steel
and constr uction audiences,
encapsulates the Alliance’s
business mandate, and pr ojects
the vision in a shor t and
interesting manner.
The new Alliance brand was
launched with gr eat fanfare to an
excited and infor mation-hungr y
building audience at the 2002
International Builders Show in
Atlanta in Febr uar y 2002. The
message, “Are you r eady … for
the homecoming of steel?” was
included in blast e-mails and
faxes to show attendees and
media, a r edesigned booth, a
new AV presentation (flash file),
adver tising in “Nations Building
News” and Builders Show TV ,
training seminars, news
conference, news segments on
Builders Show TV , media kits and
brand collateral materials. The
slogan continues to
communicate the Alliance’s
corporate identity 2003.
To ensure ever yone’s
consistent use of the logo,
marquee image, fonts, corporate
identity materials, communication
pieces and imprinted wearables,
the Alliance makes available a
brand book. The brand book,
communication pieces, logos and
other brand materials ar e

compiled on a Brand Resour ces
CD that is passed out to all
members in a new-membership
kit. Staf f also use consistent
fonts and several templates for
easy and convenient
communications using the new
brand. In addition, member
companies use “member of”
Alliance logos; af filiates can do
the same with “af filiate of” logos.
Thanks to ef forts focused on a
significant Web site r edesign, the
Alliance has updated featur es to
enhance the Web functionality and
fully incorporate the brand design.
The vision for the brand is to be
Web-centric (or e-centric), to
leverage available personnel and
member time and exper tise to
reach a much lar ger and fastgrowing global audience. With an
e-centric brand, Alliance
positioning “Gateway to Futur e
Constr uction Technology” is tr uly
realized by har nessing the power
of the Inter net—on which the
future of business communication
and transactions will be based.

CORE VALUES:

The Steel Framing Alliance
believes in:
• Enhancing the quality of
building construction.
• Providing the highest
level of customer support
in knowledge, resources
and infrastructure
facilities.
• Maintaining leadership
in construction
technology through
innovation.
• Committing to improve
the quality of living.
• Practicing business with
integrity and ethics.
• Respecting long-term
relationships with its
customers.

MEMBER-DRIVEN FOCUS
The Alliance now has 37 per cent
builder members, which str ongly
reflects its ef forts to focus on
constr uction stakeholders.
As the brand, positioning and
membership campaigns wer e
star ted, the Alliance r estr uctured
the affiliation agreement with local
steel-framing alliances, and
offered national membership to all
paid members of the locals who

11
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VISION STATEMENT:

As long as people live in
and use buildings, we
will help make those
buildings better.

affiliated with the national gr oup.

blasts, and a staf f roster.

A campaign to push pr oducer
membership, launched with a
mailed communications piece
that read: “Steel framing is the
future. Let us take you ther e,”
speaks of the incr edible market
share growth to be r ealized when
they invest and par ticipate in the
Alliance. The Alliance has
established infrastr ucture
elements and r elies on
investment from this segment
over the next five years for their
full implementation.

For more about the benefits of
membership, please r ead the
Member Benefits stor y, found on
page 26.

New members to the Alliance
now receive welcome kits that
include a new member car d with
Member Access PIN for membersonly Web site access, a Brand
Resour ces CD, member
cer tificate, team sign-up and
rules, local-alliance infor mation, a
member privileges sheet, a logo
spec sheet and dir ector y, memberand affiliate-of logos, e-mail

For more about the ar eas
covered by the teams, as well as
their activities in 2002 and plans
for 2003, please r efer to the
Membership Team por tion of the
Teams stor y, which begins on
page 20.
ALLIANCE SUPPORT
INFRASTRUCTURE
Focusing on gr owing the Alliance
in the field, not in headquar ters
staf f, the Alliance now operates
with three full-time staf f members
in Washington, D.C., and two
regional general managers
covering the United States and
Canada. Engineering staf f
assistance is pr ovided by AISI.

We’re building a framework for
growth in the construction industry.
If you’re in the steel or the building industry, here’s something vitally important for you. Steel framing
is fast replacing conventional framing in both commercial and residential construction. The Steel
Framing Alliance is a key industry body that’s aggressively driving the market towards this new building
technology. Join the Alliance and capitalize on this immense opportunity. Benefit from networking, PR,
resources, marketing, training and more. Together, we can make steel framing the future. Your future.

Join the Steel Framing Alliance

Turn Potential into Profits
T. 202.785.2022 F. 202.785.3856 steelframingalliance.com
1201 15th Str eet, NW, Suite 320, W ashington, DC 20005-2842
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TECHNICAL PRIORITIES
The Alliance had pr eviously
identified the need to accelerate
the market’s use of new market
enablers (codes, standar ds,
training, tools, softwar e, etc.) to
make using steel easier , less
expensive and less timeconsuming. The strategy: T o
develop and implement a
Technical Field Repr esentative
program. The tech field r ep will
work directly with builders and
industr y partners, managing all
aspects of the sales pr ocess
from beginning to end. This
includes market analysis, lead
generation and qualification,
quoting, closing, training, site
coordination and follow-up. It also
involves marketing steel framing
to builders, developers,
architects, engineers, distributors,
framers, building of ficials, trade
groups and even homeowners.
Garnering program funding from
new membership and opt-in
investment for specific market
areas is under way. Markets have
been listed and prioritized in
terms of need for tech field r eps.

U.S. voluntar y standardization and
conformity assessment system for
standards developers. The new
standards were developed by the
AISI Committee on Framing
Standards, an ANSI-accr edited,
consensus-standar ds body that
develops, maintains and impr oves
AISI design and installation.
Publication of ANSI standar ds
represents a culmination of
several years’ wor th of har d work
by volunteers fr om the steelframing industr y.
The Alliance pr omotes the sale
and distribution of the new ANSI
standards, and extends up to a
50-percent discount to members
when they or der these and other
ANSI standards.
In addition, 13 R&D pr ojects are
recently completed or nearing
completion, representing more
than $1 million wor th of r esearch,
jointly progressing with the help of
both government and private
industr y. Shor t summaries of a
few of these pr ojects are listed in
the Resear ch Team por tion of the
Teams stor y, which begins on
page 22.
MAKING BUILDINGS BETTER

NEW ANSI STANDARDS
AISI has r eleased a new series
of standards for cold-for med
steel, the first of such documents
that have r eceived approval from
the American National Standar ds
Institute. ANSI is a private, nonprofit organization that
administers and coor dinates the

By adding value to the
constr uction process, the Alliance
aims to bring steel to the for efront
of building technology . A ticket to
see and par ticipate in the futur e
of constr uction is membership in
the Alliance—access to
information, education, training,
technology and innovation.

STRATEGIC ACTIVITIES

In order of priority, Alliance
strategic activities are:
1. To define and clarify the
image of the Alliance.
2. To define and clarify the
image of steel framing.
3. To define and clarify the
products and services.
4. To diversify funding.
5. To implement marketenabling elements at the
local level.
6. To develop a skilled work
force.
7. To diversify and increase
membership.
8. To develop a cost-effective,
high-performance
connecting tool.
9. To develop an effective
organizational structure
to include membership
participation.
10. To strengthen the ability
of local alliances to
stimulate market
development.
11. To communicate better
upstream and
downstream.
12. To develop thermal
solutions.

13
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By popular demand, a 5 1/2” width Flex-C Trac
designed for curved wall residential construction.
Flex-Ability Concepts
Tel: (405) 715-1799
Fax: (405)359-8942
info@flexc.com

At Steel Professionals, we provide complete materials quotes specific to light-gauge
steel framing, including studs, fasteners and specialty tools and equipment.

Send us your plans.

For more information, please call 1-800-370-3755, or visit www.steelpros.com

End the mystery of making the switch from wood to steel with the
book Steel-Frame House Construction, written by the NAHB research
center and SFA President Tim Waite.
To order, call (202) 785-2022 or visit www .steelframingalliance.com.

Stud & Hat Machine
Frame your next home with the KS246A
Framaker and the KH153 hat section machine
from Knudson, the leader in rollforming.
Distributed by Geor ge D. Helmer Co. & Associates,
4939 Milwee Unit D, Houston, TX 77092.
(713) 681-1824 or
e-mail: cgdhelmer@aol.com.
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Flex-C Angle is the “utility angle” for use in the
construction of deep curved soffits and furrdowns.
Flex-Ability Concepts
Tel: (405) 715-1799
Fax: (405)359-8942
info@flexc.com

Flex-C Header, based on the Flex-C Trac system, can
be shaped by hand to form a curve or S-shape.
Flex-Ability Concepts
Tel: (405) 715-1799
Fax: (405)359-8942
info@flexc.com

WSC DEFLEX SERIES CLIPS
• WSC-Deflex 3T1000 for use in 3-5/8” Studs.
• WSC-Deflex 6T1000 for use in 6” Studs.
400 Metuchen Road
South Plainfield, NJ 07080
(908) 757-9000; (800) 627-4661
FAX: (908) 941-0005
E-Mail: sales@marinowar e.com
Website: www.marinoware.com

To put your product or service in
FRAMEWORK’s Catalogue Listing section,
contact Editor Sarah Humphreys
at (714) 842-6418 or Humphreys_S@msn.com.
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Residential Steel Framing? We’ve got solutions!
• Design assistance
• Material take-of fs
• On-site training
• Tools, fasteners and accessories

For more information, please call
1-800-370-3755, or visit www.steelpros.com

Six-inch Flex-C Trac® now available in 16-gauge with
all the same great features of the 20-gauge product
and a two-inch leg height.
Flex-Ability Concepts
Tel: 405.715.1799
Fax: 405.359.8942
info@flexc.com

A Rinker Materials/Bethlehem Steel joint
venture, Steel-Con produces light-gauge steel roof
and floor trusses, plus framing and accessories
for walls and floors.
Steel Constr uction Systems
11250 Astronaut Blvd.
Orlando, FL 32837
Telephone: (407) 438-1664
www.rinkersteelcon.com
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Member Teams:
Guidance and Governance
he Alliance’s r ecent growth
prompted the need for
members to become mor e
involved in guiding and gover ning
its strategies and activities. T o
this end, several new teams wer e
formed and intr oduced at the
Alliance’s Spring Membership
Meeting, held in Baltimor e in
March 2002. T eams are
designated as Open (any
producer, industr y or associate
members in good standing) and
Appointed (members appointed or
elected). Open teams ar e
Commer cial, Education,
Marketing, Membership and
Technology. Appointed ar e Local
Alliance Presidents, Operating
and Resear ch.

T

Each issue of FRAMEWORK will
provide team r epor ts on
completed and ongoing pr ojects
and tasks. This issue highlights
what the teams have
accomplished since their
formation last year and their
ongoing projects for 2003.
COMMERCIAL TEAM
Purpose: To guide the
Alliance’s efforts with market
share, goals, strategic objectives,
etc., in that segment.
One of its most significant
tasks of 2002 was pr oducing its
Commer cial Business Plan.
Benchmarked and written by
Alliance President Tim Waite and

slated to be pr esented to the
Board this quar ter, the plan will
focus on steel framing pr oducts
with the highest gr owth
potential—load bearing walls,
floors and roof (truss and rafter &
joist) applications.
Target markets addr essed in the
plan include municipal buildings
(libraries, fire stations, schools),
hotels/motels six stories and
under, small bank buildings, ministorage facilities, stand-alone
franchises, religious, educational
and medical buildings, and longterm care/assisted-living facilities.
Highlights of the completed plan
will be available for members’
viewing, and market oppor tunity
information will be of fered for sale.
EDUCATION TEAM
Purpose: To guide the Alliance’s
efforts with education and training
programs, Training Curriculum,
events and other educational
media (video, W eb site, etc.).
The Education Team’s ongoing
activities include the following.
SkillsUSA/VICA
The Alliance sponsor ed and
participated in the SkillsUSA/VICA
Championships in St. Louis in
June 2002. Par ticipation on the
Technical Committee allowed the
alliance to gr eatly increase the
use of steel on the competition

floor and in training seminars.
The Alliance coor dinated all
aspects of steel use in the
carpentr y competition, including
arranging for donations of
materials and equipment,
materials lists and fasteners, with
sponsor member companies
Dietrich Metal Framing, American
Tool, DeWalt and Grabber.
The Alliance also conducted two
“Introduction to Steel Framing”
training sessions at Skills
University, and addr essed 850
instr uctors at the T eachers
Call-to-Action session. At
SkillsUSA/VICA ’s invitation, the
Alliance presented the silver
medals in the carpentr y
competition and pr ovided input for
larger steel pr esence in next
year’s national competition, fr om
carpentr y to plumbing, electric
and other skills.
As a result of these annual
efforts, hundreds of af filiated
carpentr y schools have contacted
the Alliance for training assistance.
National Training Curriculum
Ongoing efforts to update and
maintain educational materials
include a revision of the National
Training Curriculum to confor m to
new ANSI standar ds recently
published by the AISI Committee
on Framing Standar ds, and to
include reference numbers of the
2003 edition of the Inter national
Residential Code. Field exper ts
17
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have been solicited and ar e
reviewing the final draft due to
be published this quar ter. The
Curriculum has been distributed
to dozens of educational
facilities this year .
Code Official Training Program
Several hundred code of ficials
were trained in 2002, and
significant efforts have been
made to gar ner member-sponsor
suppor t, elevate training to state
levels for CEU cr edit approval, and
streamline administrative ef forts
to reduce or shar e costs with
municipalities, state of ficials
or co-sponsors.
Other Training Programs
Alliance resour ces have been
used at length to train ar chitects,
engineers, framers, builders, and
other industr y participants on the
use of steel in r esidential
applications. These ef forts are
made in concer t with member
companies, affiliated Local
Alliances, and strategic par tners.
MARKETING TEAM
Purpose: To guide Alliance
efforts with brand implementation,
communications, Web site,
products and ser vices, trade
shows, events, etc.
The Marketing Team is engaged
in the following.
Brandmark
The Alliance launched its new
brand and brand communication
pieces February 2002, and is
following up the launch with a five-

18 FRAMEWORK

year plan that includes building
brand equity in the Alliance while
it ser ves to r eposition the Alliance
from one of “knowledge pr ovider”
to “facilitator .” Details about the
launch are described fur ther in
The New and Impr oved Steel
Framing Alliance stor y, beginning
on page 8.
Communications
Communicating the brand of
the Alliance with r egularity to
members, the steel constr uction
industr y and the lar ger constr uction
industr y, is of utmost impor tance
to the success of building the
Alliance brand.
A Canadian newsletter was
developed and launched in August
2002, as wer e FRAMEWORK
communication pieces, the
precursor to this jour nal, which
is new for 2003.
Additionally, Alliance ef forts in
2002 to get placements in trade
magazines, consumer radio
programs, B2B websites, trade
show PR (including TV and news
conferences) were very
successful. Issues in 2002
touched on the benefits of steel,
new technology, and or ganization
changes. Ar ticles were published
in Metal Home Digest, W alls &
Ceilings magazine,
HousingZone.com, Nor thwest
Builder, Building Industr y
magazine and Builder magazine,
among others. Several inter views
were conducted with consumer
newspapers and television and
radio programs, including Home
Innovations on WMAL NewsT alk
630, Builders Show TV and the
Little Grass Shack. Numer ous

press releases were circulated in
2002, as well.
Web site
With major work to vastly
improve the Alliance’s W eb site’s
functional capability slated for
completion this quar ter, it is
poised to be the pr emier vehicle
for this industr y’s transfer of
technology. Of fering vast
amounts of marketing potential,
the Alliance’s r eworked site is a
primar y channel for infor mation
dissemination and futur e
facilitator of membership gr owth,
activities, product distribution and
much more. This e-centric strategy
is a key component to developing
the brand in 2003 and critical to
the five-year plan.
Products and services
Extensive efforts were made in
2002 to assess the Alliance’s
available products and ser vices,
including publications, videos,
educational resources and
promotional pieces. A matrix was
developed to help the Alliance
alleviate unnecessar y printing
and inventor y costs, eliminate
products that ar e out of date, and
update products that need a
facelift for 2003. Fur ther, the
Alliance is working with strategic
partners to deter mine current and
future market needs and fill those
needs with new pr oducts and
ser vices to be distributed primarily
through the Web site.
Steel Framing Directory
Printed and on-line versions of
the Alliance’s Steel Framing

magazine.qxd

1/15/03

1:57 PM

Page 19

TEAMREPORTS

Director y will be eliminated and
replaced by a sear chable on-line
director y of Alliance member
organizations this quar ter.
Trade shows
The Alliance, together with
strategic partners, participates in,
sponsors and presents
educational seminars at several

trade shows including the
International Builders Show ,
METALCON, Pacific Coast Builders
Show, Southeast Builders Show ,
Gulf Coast Builders Show , Green
Builder Conference, Constr uct
Canada, Ontario Building Of ficials
Association Conference, Concrete
Home Builder Show , Sustainable
Steel in Constr uction Conference,
and the U.S. Gr een Building

Council conference, among others.
MEMBERSHIP TEAM
Purpose: To guide the
Alliance’s efforts with
membership recruiting and
retention, meetings, pr omotion,
procedures, etc. Its continuing
work includes the following.

Depend on Simpson Strong-Tie
connectors to make your job
easier, faster, stronger.

■

■
■
■

■
®

The World’s
“No-Equal”
Structural
Connector
Company

Can be attached from
either right or left side,
or doubled up.
Is field-skewable
up to 45û.
Fits C-joists from 8”
through 14” deep.
Offers added load
capacity when you fill the
optional triangle holes.
Works with steel OR
wood headers.

Model
S/JCT8-14 joist
hanger for example:

Attach
joists
from
either
side with
S/JCT8-14
For more
load capacity,
fill optional
triangle
holes.

To get our complete catalog
of connectors for light gauge
steel construction, call
800-999-5099.
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Membership growth
On average, the Alliance
receives 10 new member leads
per week fr om several sour ces,
with little to no dir ect
solicitation. Leads ar e
immediately sent membership
information via e-mail, fax or
regular mail. Membership gr ew
from 50 to over 200 in eight
months, and first quar ter
membership is appr oaching 300.
New initiatives for expanding
membership will include mor e
local fellowship, as well as
international outreach.
Member benefits and collateral
Newly branded welcome kits
are now sent to all new Alliance
members. Af finity programs,
insurance discounts, HF A
financing, and other value-added
programs have been explor ed
and will be written into an
overall plan for member
development by the team after it
is adequately assembled,
expected in 2003.
Membership meetings
The general purpose of
Alliance face-to-face meetings
is networking, education,
technology transfer and
local-market development.
As a r esult, the Alliance Boar d
of Directors now conducts all
future Spring and Fall meetings
in local r egions where there is
an affiliated Local Alliance, or
holds meetings in conjunction
with an industr y event that
helps draw a lar ger pool of
par ticipants.

20 FRAMEWORK

TECHNOLOGY TEAM
Purpose: To guide the
Alliance’s efforts with technology
projects, resear ch and
development needs,
assessments, etc.
The Technology Team prioritizes
technical needs thr ough ROI
analysis and compar es them to
needs defined in the original
NASFA Business Plan. Then the
Technology Team recommends
specific projects to the Operating
Team, which makes final
decisions on how Alliance
resour ces will be used. Pr ojects
are then handed to the Resear ch
Team for monitoring.
Problem solving and
product improvements
The Technology Team has
developed a sur vey form (Barrier
Sur vey) that anyone can use to
identify and for ward technical
barriers that r estrict the use of
steel framing. It is cur rently
investigating having the for m
installed on the Steel Framing
Alliance Web site so that it can be
completed and transmitted
electronically.
This Barrier Sur vey form will
allow the technology team to
understand the natur e of the
barrier and which building
elements (roof, wall, floor , etc.),
market segments and geographies
are affected. This infor mation will
be used to deter mine the impact
on the steel framing market if this
barrier were to be r emoved.
The technology team will
continually collate and prioritize
these barriers based on their

impact and resources required to
remove the bar riers. From this
analysis, the team will deter mine
the course of action with r espect
to each bar rier.
Industry information
To adequately manage market
needs and economic conditions,
the Technology Team maintains a
heightened awareness of industr y
news and evaluates its impact on
the industr y. One example is
following the developments of the
International Council Code, which
recently fully integrated the for mer
three model code or ganizations.
LOCAL ALLIANCE
PRESIDENTS TEAM
Purpose: To continually build
the credibility of the Alliance
through regular communication,
recruit and retain members,
work with the national Alliance
for help with meetings, local
market data, etc.
Local Alliances who chose to
affiliate with the Alliance in 2002
are the Califor nia Steel Framing
Alliance, Hawaii Pacific Steel
Framing Alliance, Mid-Atlantic
Steel Framing Alliance,
Southeaster n Steel Framing
Alliance, South W est Steel
Framing Alliance and T exas Steel
Framing Alliance.
California Steel Framing Alliance
CASFA is completing its
Business Plan, is developing a
Web site, and has launched a
newsletter. Several CASF A
members participated in the
Pacific Coast Builders Show
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alongside Alliance staf f in June
2002, gaining a significant
amount of new member leads. In
August 2002, CASF A hosted an
“open” house wher e steel-framed
constr uction was exposed to
curious consumers. Plans to
continually boost membership and
further “expose” steel framing to
the building community in
Califor nia in 2003 ar e underway.
Hawaii Pacific Steel
Framing Alliance
HSA strives to par ticipate in a
number of high-pr ofile events to
promote steel framing, including
the Building Industr y of Hawaii’s
first ever Steel Speed House,
where “green building” was
the focus, and Hawaii’s
SkillsUSA/VICA state
competition. HSA’s PACRIM
conference is planned for spring
2003, and its Hawaii Pacific
Steel Framing Resour ce Director y
2002-2003 is available.
HSA includes an ad hoc
Committee on Steel T russes to
help increase the use of steel
trusses in the Pacific r egion.
Composed of r epresentatives
from steel framing manufactur ers,
pre-engineered panelized system
or truss fabricators, engineers,
contractors and ser vice providers,
the committee focuses on design,
fabrication, installation, education
and consumer per ception.
Mid-Atlantic Steel Framing
Alliance
Training initiatives continue to
be a focus for the members of
this local Alliance. It conducts
code seminars thr oughout its

region, as well as seminars for
contractors and engineers.
Southeastern Steel
Framing Alliance

OPERATING TEAM
Purpose: To guide the Alliance’s
efforts in all strategic ar eas, and
manage activities thr ough
appropriate member teams.

A Technical Cer tificate of
Competency, approved by
The Operating T eam is
Georgia’s Depar tment of Technical composed of nine members, four
and Adult Education, is available
that are appointed (thr ee officers
to vocational
schools across the
state. Under this
program, the first
steel course was
Manufacturers of
held last quar ter at
Altamaha Technical
Light Gauge Steel Framing
School in Baxley ,
Ga., for 50
Metal Lath/Paperback Lath
students. The
and Accessory Products
Alliance’s National
Training Curriculum
provides the basis
of curricula for this
course. SESFA has
provided course
materials and a
Meeting the needs of Today's Construction Industry.
10-foot-by-12-foot
steel-frame building
package for handsStructural Steel Framing
on education.

Coast to Coast

SESFA makes
numerous
presentations to
regional homebuilder
associations, wall
and ceiling
contractors, lathing
and plastering
contractors, local
chapters of the
Constr uction
Specifications
Institute, and the
American Institute
of Architects.

Non-Structural Steel Framing
Gus Truss
Shaftwall
Connector's & Clips
Metal & Spray Lath Products
Paper-back Metal Lath
Corner & Casing Beads
Plaster Trims & Wire Corners
Much More

West Coast Offices
Midwest and Dallas Offices
1-800-543-7140 (Middletown) 1-800-365-LATH (Riverside)
1-253-396-9960 (Tacoma)
1-800-580-0123 (Dallas)
www.wmlinc.com
www.clarksteel.com
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from the Boar d of Dir ectors and
one AISI r epresentative), and five
that are elected (fr om industr y or
associate members in good
standing, two of which must be
builder or contractor members).
Operating Team efforts are
critical to steering the Alliance on
its strategic dir ection. Members
are responsible for conceiving,
formulating and recommending
programs to the Alliance Boar d of
Directors, as well as super vising
all other member teams to
implement such pr ograms.
RESEARCH TEAM
Purpose: To guide the Alliance’s
efforts in all strategic ar eas of
resear ch, acting as a technical
advisor y group to the Alliance
Board of Dir ectors and Operating
Team.
The Resear ch Team monitors
and manages the r esear ch
projects once they ar e established
and approved by the Operating
Team. To streamline the
communication process, all
Resear ch Team members ar e on
the Technology Team, as well.
It is also r esponsible for
facilitating the timely r eview of
research sponsor ed by the Alliance,
including checking for technical
accuracy and completeness,
checking for adher ence to contract
scope, and completing r eviews
quickly so the pr oject schedule and
cost are not jeopar dized. Lastly, the
Resear ch Team provides
presentations on Alliancesponsor ed research projects to
Alliance membership, Operating
Team and Boar d of Dir ectors.
22 FRAMEWORK

Currently the Resear ch Team is
managing 13 pr ojects underway or
nearing completion. Descriptions
of a few of the mor e current
projects follow, and a full
summar y is available on the
Alliance Web site,
www.steelframingalliance.com.
Thermal Steel Studs
In this pr oject, jointly funded by
the U.S. Depar tment of Ener gy
and the Steel Framing Alliance, a
slit-web steel stud has been
developed. Testing shows that it
has a composite R-value
comparable to a wood stud and
strength comparable to a
conventional solid-web steel stud.
A project completion r epor t will be
issued this quar ter.
Fire and Acoustic Tests for
Residential Construction
A preliminar y repor t
summarizing the existing fir e and
acoustic details used in steelframed homes has been pr epared.
The steering committee has
reviewed the r epor t and made
recommendations for steel
assemblies requiring further
testing. Selected assemblies will
be tested for fir e and sound
transmission, and a r epor t should
be completed towar d the end of
this quarter.
Structural Components
Double L-shaped headers ar e
increasingly used in steel
constr uction providing costeffective alternatives to box and
back-to-back headers. T o expand
on this technology , single

L-shaped headers ar e being tested
for small openings. A final r epor t
will be issued early this quar ter.
Fire and Acoustic Tests for
Commercial Construction
Two sets of tests on walls and
the first of two sets of tests on
floors have been conducted. Final
results will be r epor ted in the
second quarter of 2003.
ICF-to-Steel Hybrid Connections
ICF-to-steel connection details
have been gather ed and ar e being
assembled into one document.
New details that cannot be
engineered are being identified
and will be tested to establish
their strength. A final document
summarizing test r esults and
details is being pr epared and
should be issues in the second
quarter 2003.
Galvanized Steel Framing for
Residential Buildings
A five-year research program is
underway investigating the
corrosion per formance of
galvanized steel framing
components in residential
constr uction. The pr ogram
measures actual cor rosion rates
and correlates them to
environmental conditions. Four
sites were selected: Miami, Fla.,
Leonardtown, Md., Long Beach
Island, N.J., and Hamilton,
Ontario, Canada. Fr om year-one
samples, no measurable
corrosion was detected. Data
from the year-thr ee and year-five
samples will be collected and
repor ts will be issued.
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Corrosion of Galvanized Fasteners
Per formance of galvanized
screw connections is being tested
under three conditions: new
connections, connections exposed
to harsh envir onmental conditions
for two years, and connections
tested after under going
accelerated testing in lab
simulations. Five enclosur es have
been constr ucted and positioned
at various envir onmental locations
and the two-year exposur e period

has begun. A final r epor t will be
issued, as well as a guide for
recommended fastener use.
Top Load Bearing Plate
As alternatives to alignment
framing, three different
assemblies were tested in this
study: a deep-leg track, a
conventional track with wood
plate, and a J-shaped track. A
final repor t was issued towar d the
end of 2002.

Cost and Long-Term Energy Study
Three sets of houses, wood and
steel, were built in V alparaiso, Ind.,
Beaufor t, S.C., and
Fargo, N.D. Repor ts comparing
initial costs wer e released on the
first two pairs of houses. The
repor t on the thir d pair will be
available by the first quar ter of
2003. The long-ter m energy study
that monitors the ener gy efficiency,
comparing the wood and steel
homes, is ongoing, and r epor ts will
be available first quar ter 2004.

PACRIM Confrence in Paradise
he Alliance has announced
its Spring Membership
meetings will take place in
conjunction with the 2003 Pacific
Rim Steel Framing Confer ence
(PACRIM), March 9-12, 2003, at
the Sheraton Moana Sur frider in
Waikiki Beach, Honlulu.

T

Lingle, Governor of Hawaii,
introductor y remarks from Greg
Ralph, chairman of the Alliance,
and Tim Waite, president. The
keynote speaker will be Kenneth
Choate, 2003 pr esident of the
BIA-Hawaii and vice pr esident of
Haseko Constr uction.

Sponsor ed by the Hawaii Pacific
Steel Framing Alliance Inc., a local
affiliate of the Alliance, P ACRIM is
a four-day confer ence offering
seminars, hands-on training,
networking, job site tours,
industr y expo, day tours and golf
tournament. The Alliance Spring
Membership meetings will be
conducted on Sunday, March 9,
2003, with team meetings
beginning at 8:00 a.m.

Other networking oppor tunities
abound during the confer ence
week including an Inter national
Luncheon with special speaker
Les McGrath, r epresentative from
the National Association of Steel
Framed Housing (Australia), and
Industr y Dinner Pr ogram with
keynote speaker David Jeanes,
senior vice pr esident of market
development for the American Ir on
and Steel Institute, a Casino Night
and Luau and A wards Program on
the last night.

PACRIM will open with a bang
on Sunday evening, Mar ch 9, for
an Aloha Cocktail and
Membership Dinner Meeting, with
opening ceremony and welcome
remarks from the Honorable Linda

Twelve valuable educational and
training seminars will be
conducted by industr y exper ts on
topics including Fastening

Systems: How New T ools are
Innovating Steel Framing
Constr uction Technology,
Manufactured Housing,
Residential Market in China:
Shanghai, Corrosion of Steel and
Fasteners, Fire Separation, T op
Load Bearing/Jack & King
Studs/L-Headers, Commer cial
Framing, New ANSI Standar ds,
ICF-to-steel Details, and Molds &
Mildews. In addition, two days of
hands-on training will leave
attendees with the skills to build
steel framed walls, floors, and
roofs, including window and door
openings, headers, wall cor ners
intersecting walls.
For more information or to
register for 2003 P ACRIM, visit
www.hawaiisteel.com. To attend
membership meetings of the Steel
Framing Alliance, contact the
Alliance Washington, D.C., of fice,
(202) 785-2022 or visit
www.steelframingalliance.com.
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SFA Market Data Report Finds
Growth in Light-gauge Steel
The Alliance recently published the 2001 Market Data Report,
summarizing cumulative market trends in light-gauge steel framing for
the past five years. Following is a synopsis of the findings.
OVERVIEW—ALL SITE-BUILT
RESIDENTIAL CONSTRUCTION

OVERVIEW—SINGLE-FAMILY
SITE-BUILT

OVERVIEW—MULTI-FAMILY
SITE-BUILT

Total shipments of light-gauge
steel framing used in
residential constr uction
remained relatively constant in
2001, increasing by 0.47
percent to 212,739 tons (up
from 211,741 tons in 2000).
Overall market data shar e also
remained relatively constant in
2001, decreasing slightly by
1.46 percent to 1.57 per cent,
down from 1.59 per cent in
2000. The size of the market
grew by 1.9 per cent, from
13,289,062 tons in 2000 to
13,536,324 tons in 2001, due
to an incr ease in the number of
units built in the single-family
segment and the incr ease in
the units’ average squar e
footage. The gr owth areas in
market share were in non-loadbearing interior studs and
exterior walls.

In 2001, total shipments of
light-gauge steel framing used
in single-family r esidential
constr uction remained relatively
stable, decreasing by just under
1 percent to 180,027, down
from 181,721 tons in 2000.
Overall market shar e decreased
1.8 percent from 12,112,228
tons in 2000, to 12,333,794
tons in 2001, due to an
increase in the number of units
built and an incr ease in the
average square feet per unit.
In 2000, 1,278,000 singlefamily units wer e built, at an
average of 2,249 squar e feet
per unit. In 2001, 1,278,633
units were built, at an average
of 2,289 squar e feet per unit.

Total shipments of light-gauge
steel framing used in multifamily residential constr uction
grew in 2001 by 8.97 per cent,
to 32,712 tons, up fr om
30,020 tons in 2000. Overall
market share grew by 6.53
percent to 2.72 per cent, up
from 2.55 per cent in 2000.
The size of the market
increased 2.2 per cent from
1,176,834 tons in 2000, to
1,202,531 tons in 2001 due to
an increase in the average
square footage. In 2000,
338,200 multi-family units wer e
built at an average of 1,114
square feet per unit. In 2001,
332,833 units wer e built at an
average of 1,156 squar e feet
per unit.
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MARKETDATA

NEW CALCULATIONS
With five years of consistent r esear ch data based on
the Builder Practices Sur vey conducted by the
National Association of Home Builder Resear ch
Center, the Alliance has suf ficient information
to improve the method of r epor ting market
share. The new method uses a thr ee-year
moving average, beginning with the 2001
Market Data Repor t. Now all data,
including numbers r epor ted in the futur e,
will be r epor ted more accurately by
averaging the cur rent year with the two
prior years’ data.
Repor ting changes, r ecommended by the
NAHB Resear ch Center, become necessar y
because, despite the lar ge sample size of their sur vey,
some variability r emains—especially in small markets and
regional tallies. On a national level, it r epor ts with a mar gin of
error of 0.9 per cent. Using the new r epor ting method of a thr eeyear moving average will help alleviate ir regularities that fr equently
occur with over- and under-r epor ting in dif ferent sur vey years.
The Alliance’s Market Data Repor ts are available in their entir ety
to all Level 1 members.

Steel Framing is the Future
of Construction. Be a Part of it.
If you’re in the steel or the building industry, here’s something vitally important for you. Steel framing
is fast replacing conventional framing in both commercial and residential construction. The Steel
Framing Alliance is a key industry body that’s aggressively driving the market towards this new building
technology. Join the Alliance and capitalize on this immense opportunity. Benefit from networking, PR,
resources, marketing, training and more. Together, we can make steel framing the future. Your future.

Join the Steel Framing Alliance

Turn Potential into Profits
T. 202.785.2022 F. 202.785.3856 steelframingalliance.com
1201 15th Str eet, NW, Suite 320, W ashington, DC 20005-2842
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MEMBERSHIP

Steel Framing Alliance’s
membership benefits
any FRAMEWORK r eaders
are already members of
the Steel Framing
Alliance and reap the benefits, but
if you ar e a potential new member
to the gr oup, you might be asking
yourself what membership can do
for you and your business.

M

Alliance membership is your
“VIP card” to access critical
information and the network of
industr y participants. Members
enjoy unrivaled r esources for
marketing, training, pr oduct and
business development, technical
assistance and code compliance.
Members can network with
industr y peers, suppliers and
customers through the Alliance.
As a result, members gr ow their
business, extending value to
existing and new customers.
Most impor tantly, as a stakeholder in the steel or building
industr y, you stand to gain fr om
the increased use of steel framing
in the r esidential and lightcommercial building markets. By
joining the Steel Framing Alliance,
you can help shape strategies that
take all of us closer to our
mutually beneficial goal of bringing
steel framing into the mainstr eam
for all constr uction sectors.
Take this oppor tunity to become
an Alliance member . Rates ar e
affordable and the benefits ar e
enormous.

26 FRAMEWORK

Two levels of membership:
LEVEL 1 MEMBERS RECEIVE:

WHO CAN BE A MEMBER:

• All the Steel Framing Alliance
and Local Alliance benefits.

• Builders and contractors

• Automatic membership in
two Local Alliances of the
member’s choice.

• Connector and accessor y
manufacturers

• A 50-percent discount on all
the Steel Framing Alliance
resources.
• One complimentar y listing on
the Steel Framing Alliance
Web site.
• One complimentar y member
listing in the Steel Framing
Alliance International
Builders Show booth and
marketing pieces.
LEVEL 2 MEMBERS RECEIVE:
• All the Steel Framing Alliance
and Local Alliance benefits.
• Automatic membership in
one Local Alliance of
member’s choice.
• A 25-percent discount on all
the Steel Framing Alliance
resources.

• Building material distributors

• Design professionals
• Equipment manufacturers
• Government and educational
institutions
• Manufacturers
representatives
• Owners and developers
• Pre-engineered and
panelized system fabricators
• Professional, trade or
industr y associations
• Proper ty managers
• Specialty products and
ser vices providers
• Steel framing and tr uss
manufacturers
• Steel producers, conver ters
and finishers
• Tool and fastener
manufacturers
• Unions
• Zinc manufacturers

Visit
www.steelframingalliance.com
or call (202) 785-2022 for more information.
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2003
CALENDAR
Industry Events
2003

JANUARY

MAY

21-24 International Builders’ Show , Las V egas

4-6

AISI Market Development, San Diego

25-26 MCA Meetings, Palm Springs, Calif.

7-11

NAHB Spring Boar d Meetings, W ashington, D.C.

8-10

AIA Convention, San Diego

FEBRUARY
6-9

BIA—Hawaii Home Building and Remodeling Show , Honolulu

JUNE

20-21 ICFA Winter Meetings and Expo, Las V egas

17-20 PCBC, San Francisco

23-26 IZA Conference, Indian Wells, Calif.

22-28 SkillsUSA, Kansas City , Mo.

MARCH

SEPTEMBER

4

AISI Market Development, Detr oit

17-21 NAHB Fall Boar d Meetings, Boston

9-12

PACRIM Steel Framing Confer ence &
SFA Spring Meetings, Honolulu

OCTOBER

25-29 AWCI Convention, New Orleans

28-30 METALCON & SFA Fall For um, Tampa, Fla.

26-27 AISI COFS Meetings, New Orleans
30-31 NAHB/RC Green Builder Confer ence, Baltimore

NOVEMBER
5-7

AISI Market Development, Carlsbad, CA

APRIL
1

NAHB/RC Green Builder Confer ence, Baltimore

9-11

CSI Show, Chicago

Coming Next Issue ….
RESEARCH: FINDINGS THAT WILL FRAME THE FUTURE

STEEL FRAMING AND THE NEW I-CODES

GET COMFORTABLE WITH STEEL FRAMING

HOW-TO: A TECHNICAL TIP FROM THE NATIONAL
TRAINING CURRICULUM
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the NUvision.

Presenting a new vision that’s set to revolutionize the building industry
in America. A vision pioneered by NUCOR – America’s largest steel
producer and a Fortune 500 corporation. The focus of this initiative is
NUCONSTEEL™ – a dynamic new venture that is leading NUCOR’s strategic
thrust into load-bearing steel construction. NUCONSTEEL™ is offering a
range of innovative building solutions based on light gauge structural steel
components. A new direction, a whole new way of thinking and building,
that will redefine the way we look at load-bearing construction in the future.
NuSolutions is our knowledge
oriented, solution-based approach
to building that enables us to go beyond our suite of light gauge
structural steel products, to offer total solutions which are
flexible, cost-effective and compatible.
SM

NUCONSTEEL.COM

NUCONSTEEL™ is a NUCOR Company

